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Bring Data to Life with ) Power Bl

Serves as
the analytics
and decision

engine
behind
group
projects,
divisions, or
entire
corporations

Connectto
your data
sources,

visualize or
discover

what O
important

Discover Analyze

Software
services, apps,
and
connectors
that work
together to
turn your
unrelated data
sourcesinto
coherent,
visually
Immersive,
and interactive
insights

Visualize

fll

Share the
insights with
anyone or
everyone
you want

Ask
guestions
and get
Immediate
answers
with natural
language
query

Question

Q&A

Lets people
create,
share, and
consume
business
Insights in
the way that
serves them,
or their role,
most
effectively

Mobility

«ﬂll




Excel Azure Analysis Services Google Analytics Azure SQL Database csv Web Pages
MySQL Microsoft Dynamics SharePoint Lists Oracle Salesforce MailChimp
CRM
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PAGE TITLE

5 22M  $2.22M $407M
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9:41 AM

Expected Revenue : I Executive Metrics
$85 22M V"VWW"/VV'(VVVU — l_
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Power of Bl wherever and whenever you need

Power Bl Desktop

Windows desktop application
afl calledPower Bl Desktop

Online SaaS $oftware as a Servige
service called thdPower Bl service

Mobile Power Blappsavailable on
for Windows , i0OSand Android

o
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Power Bl Mobile




Bring data into Power Bl Desktop, and create a report.

Publish to the Power Bl service, where you create new
visualizations or build dashboards

AR R <, -
Share your dashboards with others, especially people who
are on the go

View and interact with shared dashboards and reports in r~
Power Bl Mobile apps -




Basic Building Blocksin Power Bl

Dashboardsd a single page collection of visuals
built from a report

Retail Analysis Sample O e Casrbons

Total Ssven oo P s e

Visualization® a visual representation of data,
sometimes just called visuals ‘ 104 $2205M

Tilesd a single visualization found in a report or s - © 4
dashboard i T—

Cwn @ i e @ reen

LY
Reportsd a collection of visuals from a dataset,
spanning one or more pages

Datasetsd a collection of data that Power Bl use
to create visualizations




Microsoft Power Bl

How and Where to utilize the
Business Intelligent tool ?



Power Bl for Marketing Campaign

Campaign Analytics Campaign Analytics
Turn marketing data into actionable insight with Decemnber; 2015  gewssamnotyomei.
interactive dashboards that make results accessibl . 7 . .
revece  $2.5bn . .
. . . ey berse $700.3M . .
AAnalyzecampaigns inreaktime e - N
Aldentify changes in customer trends andentiment ... cooneseomen T ———
. @ o
ACompareactual revenue, costs, and ROI for e - - ; ®
segments, campaigns, channels, and more v S fo @ L.
- I e @

Yalen  $0Jee  S0dbn  J0faa S0RRe 1000 on



Power Bl for Marketing Campaign

Web & Social Analytics

Get the big picture by viewing web, email, and soci December, 2015 Iﬁ‘:‘?"."iﬁ‘:"“"“"*';
analytics in one place

Toea! Numdee of Vises 61 .1 K
Vrque Vishons 1 5.8K

Averoge Sevion Durden 29

ATrackcustomer sentiment imeaktime e

ATailoryour web and social campaigns based on SA— S e S Y
emergingtrends i

Unique Visits by Customer Segment and Device

AMonitor customer reaction to social media tactics ke @iy @i T

aalji

Fats; Toomans c..nw c-«mo C«\W
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Power Bl for Marketing Campaign

Email Analytics

Tell the right story with reatime information that
communicates important outcomes such as ROI

ALeverageout-of-the-box dashboards and reports to
quickly understand campaigmoutcomes

ACompareresults across campaigns, customer
segments, andgeographies

ADiscoverhow to better tailor your marketing
approach for specific audiences

Email Anal ytics

Week Ending 12/19/2015  Email Status by Product Category

sl Baton @ Ol 4 Cpere ) nipeness

Emads Sent 3322“ =
Camggugn Rernue 1.2M 1%
Cpen % 31 % 15

ok % 9_4% l-pm-'-u-'\d [ Dectrpren [ovpns Fumsane

Email Campaign Revenue vs. Click % Email Campaign Revenue and Click % by Campaign
[l 1

=L 2}




Market Share

Find actionable insights and publish them instantly to
Interactive dashboards accessible from divices

APublishand present Market Share leveraging
Interactivevisualizations

ATakecorrective action faster with enhanced visibility to
all aspects of thecampaign

AShareyour findings anywhere, including mobile



